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Chinese gold jewellery 
demand: overview and 
outlook 

• 

• 

• 

• 

Gold continues to dominate China’s 

jewellery market  

  The notable rebound in Q3 Chinese gold jewellery demand 

from the COVID-stricken Q2 and easing COVID restrictions 

paints a bright picture for the future. And our third annual gold 

jewellery retailer survey with China Gold News suggest that 

opportunities abound. To identify these, we have completed 

our third annual gold jewellery retailer survey with China Gold 

News. Our key findings include: 

• Chinese consumers are paying increasing attention to gold 

jewellery as a financial asset  

• Gold products are at the forefront of key buying occasions 

and dominate China’s jewellery market  

•  “Self-wear” is the most important jewellery buying 

occasion and women drive jewellery consumption  

• Overall, survey results paint an optimistic picture China’s 

gold jewellery demand during the next 1-2 years. 

https://www.gold.org/goldhub/research/gold-demand-trends/gold-demand-trends-q1-2022/17136
https://www.gold.org/goldhub/research/gold-demand-trends/gold-demand-trends-q2-2022/jewellery
https://www.gold.org/goldhub/research/gold-demand-trends/gold-demand-trends-q3-2022/jewellery
https://www.gold.org/goldhub/research/gold-outlook-2023-global-economy-crossroads
https://www.gold.org/goldhub/research/gold-outlook-2023-global-economy-crossroads
https://www.cnbc.com/video/2022/12/07/china-eases-restrictions-as-it-moves-away-from-zero-covid-strategy.html
https://www.cnbc.com/video/2022/12/07/china-eases-restrictions-as-it-moves-away-from-zero-covid-strategy.html
https://data.oxfordeconomics.com/
http://www.chinadaily.com.cn/a/202209/20/WS63290fcea310fd2b29e788f9.html
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Gold jewellery is being 
valued for its financial 
worth  
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https://www.gold.org/goldhub/research/2021-chinese-gold-jewellery-market-insights
http://www.pbc.gov.cn/en/3688247/3688981/3709408/index.html
http://www.pbc.gov.cn/en/3688247/3688981/3709408/index.html
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Self-wear, the most 
important jewellery 
buying occasion 

Gold dominates all 
shopping occasions 

http://home.gsdata.cn/about-us.html
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Self-indulgent 
consumption and 
“Sheconomy” on the rise  

国君消费 世代消费专题：奔涌的后浪，势不可挡的 世代

消费浪潮 世代 新浪财经 新浪网 【看见 升级、理

性、悦己 关键词里 读懂消费新趋势】 国家发展和改革委员会

Different life stages call 
for different occasions  

她经济 ，女性消费正在崛起 腾讯新闻

女性品质生活趋势洞察报告

https://english.www.gov.cn/archive/statistics/202202/28/content_WS621c7949c6d09c94e48a5904.html
https://finance.sina.com.cn/stock/stockzmt/2021-03-18/doc-ikknscsi7653546.shtml
https://finance.sina.com.cn/stock/stockzmt/2021-03-18/doc-ikknscsi7653546.shtml
https://www.ndrc.gov.cn/fggz/jyysr/jysrsbxf/202201/t20220121_1312658.html?code=&state=123
https://www.ndrc.gov.cn/fggz/jyysr/jysrsbxf/202201/t20220121_1312658.html?code=&state=123
https://www.ndrc.gov.cn/fggz/jyysr/jysrsbxf/202201/t20220121_1312658.html?code=&state=123
https://www.shine.cn/news/metro/2104016848/#:~:text=The%20female-targeted%20market%2C%20the%20so-called%20%E2%80%9Cshe%20economy%E2%80%9D%20%E2%80%94,to%20expand%20in%20China%20in%20the%20post-pandemic%20era.
https://www.shine.cn/news/metro/2104016848/#:~:text=The%20female-targeted%20market%2C%20the%20so-called%20%E2%80%9Cshe%20economy%E2%80%9D%20%E2%80%94,to%20expand%20in%20China%20in%20the%20post-pandemic%20era.
https://new.qq.com/rain/a/20210503A00FOX00
https://www.mckinsey.com/featured-insights/asia-pacific/the-future-of-women-in-asias-workforce
https://www.cbndata.com/report/2222/detail?isReading=report&page=4
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The future can be bright 

% of respondents

% of respondents
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Conclusion 

• 

• 

• 
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Appendix I: Survey methodology 
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Copyright and other rights 

©  2022 World Gold Council. All rights reserved. World Gold Council and the 

Circle device are trademarks of the World Gold Council or its affiliates. 

All references to LBMA Gold Price are used with the permission of ICE 

Benchmark Administration Limited and have been provided for 

informational purposes only. ICE Benchmark Administration Limited accepts 

no liability or responsibility for the accuracy of the prices or the underlying 

product to which the prices may be referenced. Other content is the 

intellectual property of the respective third party and all rights are reserved 

to them.  

Reproduction or redistribution of any of this information is expressly 

prohibited without the prior written consent of World Gold Council or the 

appropriate copyright owners, except as specifically provided below. 

Information and statistics are copyright ©  and/or other intellectual property 

of the World Gold Council or its affiliates (collectively, “WGC”) or third-party 

providers identified herein. All rights of the respective owners are reserved. 

The use of the statistics in this information is permitted for the purposes of 

review and commentary (including media commentary) in line with fair 

industry practice, subject to the following two pre-conditions: (i) only limited 

extracts of data or analysis be used; and (ii) any and all use of these 

statistics is accompanied by a citation to World Gold Council and, where 

appropriate, to Metals Focus, Refinitiv GFMS or other identified copyright 

owners as their source. World Gold Council is affiliated with Metals Focus. 

WGC does not guarantee the accuracy or completeness of any information 

nor accepts responsibility for any losses or damages arising directly or 

indirectly from the use of this information.

This information is for educational purposes only and by receiving this 

information, you agree with its intended purpose. Nothing contained herein 

is intended to constitute a recommendation, investment advice, or offer for 

the purchase or sale of gold, any gold-related products or services or any 

other products, services, securities, or financial instruments (collectively, 

“Services”). This information does not consider any investment objectives, 

financial situation or particular needs of any particular person.  

Diversification does not guarantee any investment returns and does not 

eliminate the risk of loss. The resulting performance of various investment 

outcomes that can be generated through allocation to gold are hypothetical 

in nature, may not reflect actual investment results and are not guarantees 

of future results. WGC does not guarantee or warranty any calculations and 

models used in any hypothetical portfolios or any outcomes resulting from 

any such use. Investors should discuss their individual circumstances with 

their appropriate investment professionals before making any decision 

regarding any Services or investments. 

This information contains forward-looking statements, such as statements 

which use the words “believes”, “expects”, “may”, or “suggests”, or 

similar terminology, which are based on current expectations and are 

subject to change. Forward-looking statements involve a number of risks 

and uncertainties. There can be no assurance that any forward-looking 

statements will be achieved. WGC assumes no responsibility for updating 

any forward-looking statements. 

Information regarding QaurumSM and the Gold Valuation Framework 

Note that the resulting performance of various investment outcomes that 

can generated through use of Qaurum, the Gold Valuation Framework and 

other information are hypothetical in nature, may not reflect actual 

investment results and are not guarantees of future results. WGC provides 

no warranty or guarantee regarding the functionality of the tool, including 

without limitation any projections, estimates or calculations.
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