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Context

Behavior

Today’

Consumption s Ideology

s young people differ from yesterday’s.

00006

Baby boomer Gen X Gen Y (millennial) GenZ
1940-59 1960-79 1980-94 1995-2010

* Postwar * Political transition e Globalization ¢ Mobility and
* Dictatorship and * Capitalism and + Economic stability multiple realities
repression in Brazil  meritocracy * Emergence of ¢ Social networks
dominate internet ¢ Digital natives

* Globalist
* Questioning
* Oriented to self

¢ Undefined ID

¢ “Communaholic”
¢ “Dialoguer”

* Realistic

* Materialistic
* Competitive
* Individualistic

* Idealism
* Revolutionary
* Collectivist

* Status
* Brands and cars
* Luxury articles

+ Experience
* Festivals and travel
* Flagships

¢ Uniqueness
¢ Unlimited
¢ Ethical

* Vinyl and movies
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Thai Trade Centre - TORONTO
31 Gloucester Street,

Toronto, ON M4Y 1L8

CANADA

Tel: +1 416 921 5400
Fax: +1 416 921 7545
Email: toronto@thaitrade.ca
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